


International trade has been made possible through globalisation. Countries open to it tend to grow faster, are 
more innovative and able to improve productivity. As a result, integration of global economy has raised living 
standards, provided employment and reduced poverty. The growth of the global trade is influenced by many 
factors such as the development of the technology, government policies and trade agreements, consumer 
behaviour and increasing competition. 

The year 2020 saw a large reduction in trade and output volumes due to the COVID-19 pandemic.  The recovery 
process which started in the first half of 2021 continues to evolve yet remains unpredictable. New approaches such 
as new policy actions, building strategic partnerships, e-commerce and blockchain technology have proven to be 
useful and necessary to enhance transparency and efficiency of supply chains as well as help businesses survive in 
the time of global crisis. 
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New paths
for economic
globalisation,
trade and
investment.

Impacts and
prospects in
the global
marketplace.

Sustainability
in trade.

Moving towards
an open world
economy.
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p r o g r a m m e
4:00 PM - 5:00 PM
(UTC +8)

E-commerce and access to global markets.

Adapting to the digital trade era: Challenges and opportunities.

Identify and manage the multi-dimensional aspects of cross-
border trade and policies.

Impact of the pandemic on trade and development.

Supply chain trends to expect in the future.

Q&A

TIME SESSION
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MOHD MUSTAFA ABDUL AZIZ
CEO
Malaysia External Trade Development Corporation (MATRADE)
Malaysia

Mohd Mustafa Abdul Aziz is CEO of Malaysia External Trade 
Development Corporation (MATRADE). He was with Ministry of 
Foreign Affairs, the Economic Planning Unit and the Prime 
Minister’s Department before joining MATRADE in 1994. He 
served 14 years as a trade commissioner at MATRADE in Paris, 
Dubai, Tokyo and New York. Mohd Mustafa, was previously 
Deputy CEO (export acceleration) of MATRADE and held various 
positions within the organisation who led the markets of ASEAN, 
Australasia, China, North East Asia, Central Asia, West Asia, South 
Asia and Africa. He also led professional and business services 
section as well as mid-tier companies’ development and SMEs 
go-ex section. Mohd Mustafa holds a master’s degree from 
Universiti Putra Malaysia and a bachelor’s degree from Hawaii, 
the United States. 

LATIFA ELBOUABDELLAOUI 
Director General
Islamic Centre for Development of Trade (ICDT)
Morocco

Latifa Elbouabdellaoui is Director General of the Islamic Centre for 
Development of Trade (ICDT) since 2020. She was Director of 
International Trade Relations at the Ministry of Industry, Trade and 
Green and Digital Economy of Morocco. She was responsible for 
the development of industrial strategy and has a wide range of 
expertise in international trade, notably in terms of developing 
trade policies, negotiating bilateral and multilateral trade 
agreements as well as implementing commercial and industrial 
cooperation projects with international partners. During her career 
at the Ministry of Industry, Trade and Green and Digital Economy 
of the Kingdom of Morocco, she was the Chief negotiator of 
Morocco for many trade related topics. She is trained as an 
industrial process engineer.
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DR LILI YAN ING
Lead Advisor (Southeast Asia Region)
Economic Research Institute for ASEAN and East  Asia (ERIA)
Indonesia

Lili Yan Ing is a Lead Advisor (Southeast Asia Region) at the 
Economic Research Institute for ASEAN and East Asia (ERIA). 
Dr Ing was appointed as Lead Advisor to the Minister of Trade of 
Indonesia from 2017–2019 and Senior Advisor on Trade and 
Investment at the President’s Office of the Republic of Indonesia 
from 2015–2016.  She has written articles and edited books, 
among others: World Trade Evolution, East Asian Integration, The 
Indonesian Economy, Production Networks in Southeast Asia, 
Regional Integration and Non-Tariff Measures in ASEAN, Non-Tariff 
Measures in ASEAN, and 50 Years of Indonesia’s Trade Policy. She 
regularly speaks at international fora such as WTO symposiums, 
NTM Weeks, and East Asia Business and Investment Summit. She is 
also a frequent contributor to the East Asia Forum, The Diplomat, 
Asian Nikkei Review, and Jakarta Post.  

PROF. DR EVELYN S. DEVADASON
Faculty of Business and Economics, University of Malaya
Malaysia

Dr Evelyn S. Devadason is Professor at the Faculty of Business and 
Economics, University of Malaya, and Vice President of the Malaysian 
Economic Association (MEA). She received her Ph.D. (Economics) 
from the University of Malaya in 2006 and M.Soc.Sci. (Economics) 
from the National University of Singapore in 1992. She currently 
serves as Editor-in-Chief to the Institutions and Economies journal, 
Associate Editor to the International Journal of Social Economics, and 
member to the Editorial Boards of the Journal of Contemporary Asia 
and International Journal of Rural Management. She has been 
engaged in a number of international research projects, including a 
joint project between the International Confederation of Free Trade 
Unions and the Asian and Pacific Regional Organization 
(ICFTU-APRO), Asian Development Bank Institute (ADBI), Asian 
Development Bank (ADB), World Bank, a joint project between the 
Economic Research Institute of East Asia and ASEAN  and the United 
Nations Conference on Trade and Development (ERIA-UNCTAD).
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World Islamic Economic Forum (WIEF) Foundation was established in 2006. It is the organising body of the 
annual World Islamic Economic Forum. The Forum serves as a focal point where country leaders, captains of 
industry, emerging entrepreneurs, academics, and other stakeholders from the Muslim World and beyond, 
meet to build bridges through business. The Foundation also undertakes various capacity building 
programmes under the WIEF initiatives of the Businesswomen Network (WBN), Young Leaders Network 
(WYN), Education Trust (WET), Roundtable Series (WRT) and PowerTalk (WPT).
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WORLD ISLAMIC ECONOMIC FORUM (WIEF) FOUNDATION

WORLD ISLAMIC ECONOMIC FORUM (WIEF) FOUNDATION
A-9-1, Level 9, Hampshire Place Office
157 Hampshire, No 1 Jalan Mayang Sari
50450, Kuala Lumpur, Malaysia

+6 03 2163 5500

+6 03 2163 5504

marketing@wief.org

World Islamic Economic Forum Foundation

@wief_foundation

@WIEF_Foundation

@WIEF_Foundation

WIEF Foundation TV
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WIEF Businesswomen Network (WBN) was introduced at the inaugural World Islamic Economic Forum in 
2005. It marked the Foundation's recognition of the importance of women's contribution to economic 
growth. WBN is aimed at providing a networking platform for women entrepreneurs globally. Thus, 
creating valuable connections between businesswomen from both Muslim and non-Muslim worlds, as 
well as empowering their business potential and widening their market reach.

WBN initiatives are designed to equip women entrepreneurs with business know-how, e-commerce 
capabilities as well as knowledge in business growth and diversification. To this effect, WBN has initiated 
several entrepreneurship programmes such as WIEF Women Entrepreneurs Workshop, WIEF Regional 
Online Marketing Workshop, WIEF Entrepreneurial Retreat, WIEF Tea Talk, WIEF Women Entrepreneurs 
Strategic Workshop, WIEF Social Media Workshop for Women Entrepreneurs, WIEF Businesswomen 
Forum held in Gangneung, Korea and #iEmPOWER workshop series.

During the COVID-19 pandemic, WBN introduced webinar programmes with various business topics that 
are relevant to the current situation. The webinar programmes have helped WBN’s global participants 
remain actively engaged in business instead of stagnating.

To date, WBN entrepreneurship programmes have continued to evolve with the times and benefitted 
more than 1000 women from 60 countries. WBN will continue its efforts in empowering and advancing 
women in the economic fields at national, regional and international levels.

H.E Dato’ Dr Norraesah Mohamad
Chairman, WBN Initiative

Nor Azuwa
Senior Manager, Head of WBN Initiative
      norazuwa@wief.org

Lulu Hanim
Manager, WBN Initiative
      lulu@wief.org

Social Media Links
      WIEF Businesswoman Network Group

Website
       www.wbn.wief.org

WIEF BUSINESSWOMEN NETWORK (WBN)
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